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Bachelor Thesis from the year 2012 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, grade: 1.7, University of Applied Sciences Essen, course: Analysis
of Cultural Differences and their Effects on Marketing Products in the United States of America and
Germany with a Focus on Cultural Theories of Hall and Hofstede, language: English, abstract: This thesis
aims at analysing cultural differences and their effect on marketing products internationally. The United
States of America and Germany are used to exemplify this issue. Today's science provides numerous
approaches to making cultural differences visible and tangible. All of these solutions and dimensions give
companies, and people in general, a guide to becoming aware of and understand differences and how to cope
with them appropriately. Trompenaars, a famous consultant for intercultural communication, uses the
allegory of a fish and its habitat, water, to explain the characteristics of culture: "A fish only discovers its
need for water when it is no longer in it."2 Accordingly, culture can be seen as the substance that surrounds a
human being and makes him unable to distinguish between different and normal. Therefore, this thesis uses
the cultural theories of Edward T. Hall and Geert Hofstede, who both developed approaches to cultural
differences by using either a four- or five-dimensions model. These cultural dimensions will be applied to the
special circumstances and conditions which a marketer has to deal with in the United States and Germany
and thus draws connections between those two different fields of science. As already mentioned in section
1.1, cultural differences play an important role in today's international marketing. It is therefore important to
examine if and how cultural differences, according to Hall and Hofstede, affect parts of the marketing mix
for companies selling products in the United States as well as in Germany. The following questions can help
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From reader reviews:

Boris Hansen:

Here thing why this specific Analysis of Cultural Differences and their Effects on Marketing Products in the
United States of America and Germany with a Focus on Cultural Theories of Hall and Hofstede are different
and dependable to be yours. First of all looking at a book is good nevertheless it depends in the content of it
which is the content is as tasty as food or not. Analysis of Cultural Differences and their Effects on
Marketing Products in the United States of America and Germany with a Focus on Cultural Theories of Hall
and Hofstede giving you information deeper as different ways, you can find any reserve out there but there is
no publication that similar with Analysis of Cultural Differences and their Effects on Marketing Products in
the United States of America and Germany with a Focus on Cultural Theories of Hall and Hofstede. It gives
you thrill reading journey, its open up your own personal eyes about the thing which happened in the world
which is might be can be happened around you. You can easily bring everywhere like in park your car, café,
or even in your approach home by train. For anyone who is having difficulties in bringing the imprinted book
maybe the form of Analysis of Cultural Differences and their Effects on Marketing Products in the United
States of America and Germany with a Focus on Cultural Theories of Hall and Hofstede in e-book can be
your alternate.

Bernard Lewis:

This Analysis of Cultural Differences and their Effects on Marketing Products in the United States of
America and Germany with a Focus on Cultural Theories of Hall and Hofstede are usually reliable for you
who want to certainly be a successful person, why. The reason of this Analysis of Cultural Differences and
their Effects on Marketing Products in the United States of America and Germany with a Focus on Cultural
Theories of Hall and Hofstede can be one of several great books you must have is usually giving you more
than just simple looking at food but feed anyone with information that possibly will shock your before
knowledge. This book is handy, you can bring it everywhere and whenever your conditions both in e-book
and printed ones. Beside that this Analysis of Cultural Differences and their Effects on Marketing Products
in the United States of America and Germany with a Focus on Cultural Theories of Hall and Hofstede giving
you an enormous of experience including rich vocabulary, giving you demo of critical thinking that could it
useful in your day activity. So , let's have it and revel in reading.

Stacy Perry:

Reading a guide tends to be new life style in this era globalization. With reading you can get a lot of
information that will give you benefit in your life. Having book everyone in this world may share their idea.
Books can also inspire a lot of people. A great deal of author can inspire all their reader with their story or
even their experience. Not only the storyline that share in the ebooks. But also they write about the
information about something that you need illustration. How to get the good score toefl, or how to teach
children, there are many kinds of book that you can get now. The authors on earth always try to improve
their ability in writing, they also doing some exploration before they write to their book. One of them is this
Analysis of Cultural Differences and their Effects on Marketing Products in the United States of America



and Germany with a Focus on Cultural Theories of Hall and Hofstede.

Miranda Durkee:

Don't be worry in case you are afraid that this book may filled the space in your house, you might have it in
e-book technique, more simple and reachable. That Analysis of Cultural Differences and their Effects on
Marketing Products in the United States of America and Germany with a Focus on Cultural Theories of Hall
and Hofstede can give you a lot of pals because by you investigating this one book you have thing that they
don't and make you more like an interesting person. That book can be one of one step for you to get success.
This reserve offer you information that maybe your friend doesn't recognize, by knowing more than other
make you to be great persons. So , why hesitate? We should have Analysis of Cultural Differences and their
Effects on Marketing Products in the United States of America and Germany with a Focus on Cultural
Theories of Hall and Hofstede.
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